
Become a STOP. THINK. CONNECT. Partner 

Make a Difference 
in the World of 
Online Safety and 
Cybersecurity



Securing	   the	  Internet	  is	  a	  responsibility	   we	  all	  share.	  Securing	   the	  Internet	  is	  a	  responsibility	   we	  all	  share.	  

Be a Part of Something Big!

Securing the Internet is a responsibility we all share. 

STOP. THINK. CONNECT. is simple, actionable advice that 
everyone can follow to stay safer and more secure online.

STOP.
make sure 
security 

measures are 
in place.

THINK.
about the 

consequences 
of your actions 
and behaviors 

online.

CONNECT.
and enjoy the 

Internet.
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STOP. THINK. CONNECT. PARTNERS
Here’s a sample of STOP. THINK. CONNECT.’s more than 600 partners:

4-H
AARP
AT&T

Council of Better Business Bureaus, Inc.
Boys & Girls Club of America

Facebook
Federal Communications Commission

Federal Trade Commission
Google

Iowa State University

See a full list of partners: https://stopthinkconnect.org/get-involved/our-partners

Sony Pictures Entertainment
Target

Texas Tech University
University of Missouri

U.S. Chamber of Commerce
U.S. Department of State

U.S. Department of Justice
U.S. Postal Service

Vassar College
Visa

Warner Bros.



ABOUT US
STOP. THINK. CONNECT. is the global online safety education and awareness campaign to help all 
digital citizens stay safer and more secure online. The research-based message was created in 2009 
by an unprecedented coalition of private companies, nonprofits and government with leadership 
provided by the National Cyber Security Alliance (NCSA) and the Anti-Phishing Working Group 
(APWG). The Department of Homeland Security provides the federal government's leadership for the 
campaign. 
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President Barack Obama declared STOP. THINK. 
CONNECT. the national cybersecurity awareness 
campaign during his 2010 Presidential Proclamation 
of National Cyber Security Awareness Month.
“Together with businesses, community-based 
organizations and public- and private-sector 
partners, we are launching a National Cybersecurity 
Awareness Campaign: ‘STOP. THINK. CONNECT.’ 
Through this initiative, Americans can learn about 
and become more aware of risks in cyberspace, 
and be empowered to make choices that contribute 
to our overall security.” 
– President Barack Obama

A PRESIDENTIAL LAUNCH



The White House Supports New
STOP. THINK. CONNECT. Efforts

On February 9, 2016, President Obama announced 
the Cybersecurity National Action Plan (CNAP), 
highlighting that NCSA will work with industry to 
launch a National STOP. THINK. CONNECT. 
Cybersecurity Awareness Campaign to empower 
Americans to secure their online accounts.

President Obama’s announcement:
https://www.whitehouse.gov/the-press-
office/2016/02/09/fact-sheet-cybersecurity-
national-action-plan



How Your Company Can Join the Campaign
Register your organization and become a STOP. THINK. CONNECT. partner.

It’s easy and free to sign up for a license. Partners receive access to a 
wealth of innovative, educational materials that can be personalized, 

co-branded and used in awareness efforts. You can also create your 
own resources using STOP. THINK. CONNECT. messaging. 



What STOP. THINK. CONNECT. Partners Receive

A partner 
toolkit to help 

you get 
started

Access to the Partner 
Resource Center, 

which houses STOP. 
THINK. CONNECT. 
branding, logos, 

templates and more

A monthly 
partner 

newsletter

Partners also receive creative license to use 
STOP. THINK. CONNECT. branding and messaging for online 
safety awareness efforts. We have some great samples to share...

Ongoing 
opportunities to 
get involved with 

NCSA and 
STOP. THINK. 
CONNECT.



SAMPLE OF NCSA-created RESOURCES



STOP. THINK. CONNECT. AROUND THE WORLD

ENISA/European Cyber Security Month Public Safety Canada

Cibervoluntarios Council of Anti-Phishing Japan



SAMPLE OF PARTNER-CREATED RESOURCES
ESET/NCSA Healthcare Information and 

Management Systems Society (HIMSS)

Federal Trade Commission
U.S. Department of Homeland Security (DHS)

Private WiFi



PARTNER-CREATED RESOURCES 
(continued)Match.com

Google

MICROSOFT



STOP. THINK. CONNECT IN Traditional MEDIA
In the last year1, the STOP. THINK. CONNECT. campaign generated

impressions in a variety of consumer, political and trade outlets across 
all forms of media including print, online print and broadcast.

528,114,144

1 May 2015 – May 2016



STOP. THINK. CONNECT on SOCIAL MEDIA
As of MAY 2016

33,927,084
25,488

followers

492,891,098
impressions

306,575
page likes



STOP. THINK. CONNECT. ADVICE RECOGNITION
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Privacy	  is	  like	  
money	  value	  
it	  protect	   it

Share	  with	  
care

Keep	  a	  clean	  
machine

When	  in	  
doubt	   throw	  

it	  out

Be	  web	  wise Safer	  for	  me,	  
more	  secure	  

for	  all

Get	  two	  
steps	  ahead

On	  your	  
online	  

presence

None	  of	  the	  
above

In 2015, 50% of consumers recognized STOP. THINK. CONNECT. messaging.



STOP. THINK. CONNECT accomplishments

STOP. THINK. CONNECT. Tips have been
T R A N S L A T E D  I N T O  5 L A N G U A G E S .

are available on stopthinkconnect.org.
M O R E  T H A N  1 0 0  O N L I N E  S A F E T Y  R E S O U R C E S

STOP. THINK. CONNECT. partnerships are growing exponentially and
t h e  c a m p a i g n  i s  d e p l o y e d  i n  8  c o u n t r i e s  w o r l d w i d e .



MORE INFORMATION

Additional details about becoming a partner can be found at 
https://stopthinkconnect.org/get-involved

Contact us at
info@stopthinkconnect.org


